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Increase in Digital Research for B2B Buyers

53% of technology buyers spend a significant [ | ’
amount of their research time on independent '
publisher sites - more than any other media

typ e (TechTarget)

Buyers are seeking impartial information.
54% feel that content is not objective/too
much of a sales pitch

(Demand Gen Report 2024)

In a world of Al content, people value
publishers with authentic human voices
and experience

(Bynder 2024 - 52% disengage from content they suspect is Al-generated)
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TechFinitive.com

TechFinitive.com delivers practical and

= (7 TechFinitive Al INNOVATION CLOUD DATA SECURTY HARDWARE
insightful content to help IT and business ErmlssisLe S
professionals around the globe navigate —yTT ]| .
technology purchasing decisions. : i = i

FEA
Why hybrid workers cannot live on
notebooks alone

Captures rich first-party intent data from e T iR
engaged, high-value decision-makers s : LSy T e——

genAl makeover in shift towards
agentic Al

through targeted, relevant content.

Built to support Account-Based Marketing
(ABM) strategies by aligning content creation
with the needs and priorities of target
accounts.
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TechFinitive: powered by over 40 subject matter experts

TechFinitive content is created according to Google
search ranking guidelines (EEAT). This means that
article authors possess
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How we help b2b brands reach IT buyers

Content Custom

Display Editorial

(ABM)

Syndication Content

(ABM) (ABM) Ll
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What is Editorial ABM

Editorial ABM is the inclusion of
high-quality journalism as part of
an advertiser’s account based
marketing strategy.

It enables advertisers to be g L]\
present during the research phase

of an IT buyer’s journey as they

consume relevant content and

articles online.
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Step One: Content Creation

TechFinitive commission the editorial team to
write a series of articles around that topic area:

Featured

Articles are about the topic, not the
advertiser

Editorial is impartial and independent

Articles may or may not mention the ey n
. Longer-lasting servers will save Amazon almost $1 billion
advertiser s e e e e

Articles are published on TechFinitive.com

White papers or ABM campaign assets are
promoted within articles, clearly marked as
‘promotions’ and not part of the article itself.
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Step Two: Content Promotion

TechFinitive create editorial and social ‘ Tl o
promotions to run across the site, direct '
email and social channels (paid and organic)

| ]
Social and email promotions are targeted to . - B
the advertiser’s target account list by iy - : .
company name and desired persona. b - T .
Target prospects click on the promotions and ‘ R °

. . . . .

arrive at impartial articles and content hosted gt '
on TechFinitive.com - . '

Advertiser white papers are promoted within
the articles leading the target prospect to
further reading, as well as associating their
brand with the topic.
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Editorial ABM: Dell Technologies Example

Integration of Dell’s ‘Sustainability Services’ white paper promotion into contextually relevant editorial:
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Featured

HARDWARE
Al servers drive Dell's growth but keen
margins reduce profits

HARDW

Why turing motherboards tojely could
bea sustainability breakthrough thanks
s

HARDWARE

HARDWARE
What is Thunderbolt Share?

ihat's a much neede

d hard to ‘ . K _ | L [
i s " Dell Asset
embedded
into the

Which are the most sustainable computers and ——
peripherals? -

E byl o b 550 receive premium TechFinitive confent and

> business technology reporting that
matters. Al delivered dectly o your
inbox

Get Your Guide To Dell Technologies ,
our guide o Sustainability Services article on

Dell Technologies
Sustainability Find out how expertise and innovative technologies from Dell Technologies:

Services and Infol can holp achiove your goals This guido oflers @ comprahensivo eCh F| n I’[IVG

Subscribe

‘overview of how Dell services can support your sustainabilty efforts.
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Editorial ABM: Feedback Loop

The Feedback Loop

Intent Layer Editorial Insight
(Audience Reach & Engagement focuses Lead
Segment) Monitored by Account Generation

a4l
s

Editorial promoted Lead
to ABM Target Generation
Account List Insight focuses
Editorial
Promotion
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Editorial ABM Reporting Dashboard

Editorial Insights

*Based On Identified Traffic

Business Domains

Key Editorial Stats

1 B

3,312 3,810

Unique Visits Page Views

51.70%

Identified Traffic

@ 192 Business Domains
4 1,027 Unique Visits
B 1,150 Page Views

i 331 Business Domains
4, 1,217 Unique Visits
B 1,376 Page Views

@ 234 Business Domains
4, 1,190 Unique Visits
B 1,283 Page Views

(73 Techf

Social Promotion Insights (Top 25 Companies)

Morgan McKinley
MHA

Robert Walters

Compass Lexecon

Third Bridge Group Limited
wiw

Crowe UK

BT Group

Alphasights

Financial Times

Russell Reynolds Associates
Heidrick & Struggles

Moore Kingston Smith
Wellcome Trust

Knight Frank

Rider Levett Bucknall RLB
Spencer Stuart

Clarksons
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Benefits of Editorial ABM

Maximising conversion potential and customer value

More Informed
Prospects

Better Brand Recall

Deeper Account
Insights

Equip Client’s potential
customers with the
knowledge they need to

make informed decisions.

Foster memorable
interactions that keep the
advertiser’s brand top of

mind throughout the
buyer's journey.

TechFinitive provide a full
ABM dashboard giving
account level reach and

engagement across
tactics.
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Publisher Success

Deeper account engagement delivers
measurable impact for ABM advertisers.

Integrates editorial and audience into driving a
unique revenue stream.

Rich engagement data brings us closer to
client content teams, uniting storytelling with
strategy.

Advertisers gain influence and trust; TechFinitive
grows through stronger partnerships and
increased editorial output.

Helps to support a network of 40+ freelance
journalists & subject matter experts
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Thank You

chris.cannon@techfinitive.com
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